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ABSTRACT

The rapid growth and demand for Islamic banking and finance have
brought about the imperative necessity to explore Islamic financial
literacy (IFL). This paper reports a review of existing studies to
understand the determinants of Islamic financial literacy and their
connections in OIC countries. The database was methodically examined
and selected using the PRISMA Protocol. The initial keywords-based
search found a total of 132 articles and it was reduced to 45 articles
following several screening phases. The results found that students'
knowledge and understanding of Islamic finance are influenced by
various factors: 1) socio-demographic background, 2) educational level,
3) religious beliefs, and 4) economic support. It was further revealed that
knowledge, attitudes, and education were the imperative determinants of
IFL, while the role of religion was the least studied. Our findings provide
valuable insights on ways to improve the current state of Islamic financial
literacy in OIC countries by targeting specific groups or areas for
intervention. It also calls for further investigation on the topic of IFL to
establish a sufficient degree of Islamic financial education, attitudes, and
knowledge.
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1. Introduction

Islamic banking and finance have experienced rapid growth, particularly
across Muslim-populated countries in Asia and the Middle East. While it
is still a small segment of the global financial market, the implementation
of Islamic finance is increasing exponentially due to the strong economic
growth in Muslim nations. Islamic finance refers to financial services that
comply with Islamic law (also known as shari‘ah law), principles, and
rules. To understand the significance of Islamic finance in the context of
OIC (Organization of Islamic Cooperation) countries, it is essential to
consider the level of Islamic financial literacy among the population.

Financial literacy plays a vital role in enabling individuals to access
appropriate financial information and make informed decisions.
Improving financial literacy has been shown to enhance financial security
and enable better decision-making, particularly in the rapidly changing
and volatile financial markets. Financial literacy is a crucial component
of overall financial development (Mikek, 2023). Therefore, a thorough
understanding of Islamic literacy determinants is crucial to empower
individuals with the necessary knowledge and skills to navigate the
complex financial landscape.

While numerous studies have been published on financial literacy in
recent years, few have specifically focused on financial literacy in the
Islamic context. For example, Minhaj-ud-Din et al. (2022) investigated
the growth of Islamic finance in 12 OIC countries while Abd. Wahab et
al. (2022) reviewed the research areas of Islamic finance at Malaysian
public universities. Meanwhile, other studies (e.g., Sulaeman & Sukmana,
2023; Bila & Biyase, 2023) have focused on poverty alleviation. In fact,
previous studies that explored similar aspects of financial literacy have
been limited in terms of their design and scope. A study by Majid and
Nugraha (2022) limited its investigation to the impact of Islamic financial
literacy (IFL) on the intention of prospective Muslim investors to invest
in Islamic securities crowdfunding via the FinTech platform.

A study by Widityani et al. (2020) investigated the factors enhancing
Islamic financial literacy among college students in Indonesia. It also
examined the level of Islamic financial literacy and explored its
relationship with socio-demographic characteristics using multilinear
regression analysis. The findings identified three significant factors that



contribute to the development of Islamic financial literacy among college
students: perception, attitude, behaviour, and knowledge. Similarly,
Abdullah et al. (2023) conducted a study focusing on the significance of
financial literacy in managing personal resources within local
communities in Malaysia. The research specifically examined the factors
influencing Islamic financial literacy and highlighted the crucial roles of
knowledge, religion, and financial attitude in promoting Islamic financial
literacy within these communities. However, it is important to note that
these two studies had a narrow scope that was limited to examining the
Malaysian or Indonesian contexts exclusively.

Islamic financial literacy as a whole remains largely undefined and under-
explored. Most studies have concentrated on other domains, such as
accounting and economics, rather than Islamic finance itself. For instance,
Kibiya et al. (2022) examined the level of Islamic accounting literacy
among accounting students in Nigerian colleges while Umar et al. (2021)
explored how academic and professional organisations influence financial
literacy markers in Islamic banking and finance in Nigeria. Previous
research has revealed scattered determinants of financial literacy within
the traditional financial literacy framework (Biancone et al., 2020),
making it challenging to develop a comprehensive understanding of
Islamic financial literacy.

While these studies offer valuable insights, it is crucial to recognise the
need for broader research encompassing a more diverse range of countries
and populations. By expanding the scope and design of future studies, a
comprehensive understanding of Islamic financial literacy can be
achieved, subsequently facilitating more effective initiatives and policies
to promote financial literacy within Islamic finance.

Therefore, this review aims to comprehensively examine the level of
Islamic financial literacy (IFL) among OIC countries and identify the key
influencing determinants. By analysing the existing literature on IFL, this
study seeks to shed light on the current state of financial literacy in OIC
countries and provide insights into the factors that contribute to or hinder
its development. The determinants of Islamic financial literacy among
OIC countries are also identified and analysed by considering the
consistency and heterogeneity of findings across different studies. The
PRISMA protocol was used to ensure a systematic and rigorous review of
the literature. The findings of this review will contribute to a better



understanding of IFL and its significance within the OIC context, as well
as inform policymakers and practitioners on strategies to enhance
financial literacy initiatives in these countries.

Motivated by Widityani et al. (2020) and Abdullah et al. (2023), this
paper seeks to contribute to the IFL literature by focusing on the four key
determinants driving Islamic financial literacy: 1) knowledge, attitude,
and education, 2) socio-demographic factors, 3) economic incentives, and
4) the role of religion.

2. Research Methodology and Protocols

This systematic review was conducted by adopting the Preferred
Reporting Items for Systematic Reviews and Meta-Analyses (PRISMA)
protocol (Liberati et al., 2009). The study focused on two processes -
Selection and Reviewing. Existing studied on Islamic financial literacy,
especially those conducted among undergraduates, were first identified
and gathered in a database. The database was systematically screened and
selected by following the Liberati et al. (2009) and Pahlevan-Sharif et al.
(2019) PRISMA protocol. Figure 2.1 shows a flowchart that summarises
the protocols.

2.1.  Selection Process
2.1.1. Database Searching

A comprehensive search strategy was developed to identify relevant
studies to construct the main dataset. This included searching and
conducting forward and backward citation searches. Both Scopus and the
journals' websites were mainly used to find articles published in 132
journals containing "Islamic financial literacy" in their titles, abstracts, or
keywords. The search was conducted on 8 September 2021 with the date
constraint of “1990 to 2022 and language restriction of “English” were
applied. Any grey literature (such as working papers and conference
proceedings) was also excluded.



Figure 2.1: Research Flowchart
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The identified records' titles, abstracts, keywords, authors' names and
affiliations, journal names, and publication years were exported to an MS
Excel spreadsheet. Two independent reviewers independently read the
titles and abstracts. The full texts of the remaining papers were then
evaluated using the eligibility conditions developed in the study selection
phase as summarised in Figure 2.2.

Figure 2.2: Selection Process
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2.1.2. Data Selection

All relevant studies identified were reviewed to determine whether they
met the inclusion criteria or eligibility conditions for the systematic
review. Among the main inclusion criteria was the article must be about
Islamic financial literacy and not just financial literacy.

Title screening

All articles in the database exported in the spreadsheet were
initially screened based on the title. An article would be
removed if the title did not reflect the keywords. A column
off-site screening was created to identify articles that were not
to be removed. A value of ‘0’ was given to any article that
should be excluded, ‘1’ to any article that should be included,
and ‘2’ to any article that fell into the grey area.

Abstract screening

Acrticles that received the values of ‘1’ and ‘2’ were secondly
screened based on the abstract. A similar valuing method was
used to indicate whether these articles should be excluded,
included, or fell into the grey area.

Full paper screening

All included articles were screened based on the context of the
full paper. Such method was effective, especially for articles
that received a ‘2’ value in the abstract screening phase.

2.1.3. Final Inclusion

The remaining articles after the three screening phases were included in
the final database.



2.2. Reviewing Process
2.2.1. Data Extraction

Relevant data were extracted from the selected studies, involving
information such as the authors, publication year, and main findings. A
literature matrix was developed containing relevant information from the
articles.

2.2.2. Data Synthesis

The extracted data were synthesised to produce an overall summary of
knowledge regarding Islamic financial literacy, especially among OIC
countries. This study focused on identifying the view of current studies
on the determinants driving IFL. It was achieved by analysing the
percentage of studies that looked on different IFL key determinants.

The literary works were classified by considering three different
durations: 1993 to 2002, 2003 to 2012, and 2013 to 2022. This allows for
better understanding of the literacy curve in light of the different key
determinants. Figure 2.3 contains a summary of the Reviewing process.

Figure 2.3: Reviewing Process
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3. Results
3.1. Selection Process Based on PRISMA Protocol

During the initial database searching phase, a total of 132 articles were
found using the IFL keywords. The database was first screened based on
the relevancy of its titles, which resulted in the exclusion of 50 articles.
The remaining 82 articles underwent a second screening based on the
abstracts, resulting in the removal of 27 articles. A more thorough
selection was conducted by evaluating the full texts of the articles and 10
articles were excluded for failing to match the requirements. Finally, 45
articles were deemed suitable to be used for the systematic review. Fig.
3.1 illustrates the selection process for the study.

3.2. Key Determinants Analysis Based on Review of Existing Studies

This review paper delved into the existing research on Islamic financial
literacy to explore the level of awareness and understanding of Islamic
finance among the masses. This will highlight the gaps in the existing
knowledge and inform future research in the field of Islamic financial
literacy.

The discussion focuses on the four driving determinants of Islamic
financial literacy — knowledge, attitudes, and education; socio-
demographic factors; economic incentives; and the role of religion. The
existing studies were first extracted based on the IFL key determinants
and later mapped to the different determinants.

Our review found that numerous academic works have emphasised the
importance of knowledge, attitudes, and education as the driving
determinants of IFL. Several studies reported other determinants;
however, they were somehow linked to the knowledge, attitude, and
education opportunities. For instance, Md. Sapir @ Md. Shafik and Wan
Ahmad (2020) investigated the significance of exposure to undergraduate
muamalat courses to improve undergraduates’ understanding of Islamic
finance. According to the authors, providing students with financial
education and exposure to financial practices can affect their literacy test
results.



Figure 3.1: PRISMA Protocol in Selection Process
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Nevertheless, the study's measurements did not fully and accurately
capture all aspects of Islamic financial literacy. Similar claims were
propounded by Sabri et al. (2012), Calamato (2020), Clark (2009), and
Shim et al. (2009) who reported that students' exposure to finance - which
was attributed to both their familial and academic backgrounds - served
as an important marker of their level of financial literacy. Such
relationship is also supported by various other studies (Chen & Volpe,
1998; Lantara & Kartini, 2015; Ming-Yen Teoh et al., 2013; Chandra,
2012; Ismail, 2007; Sabri et al., 2012).



Meanwhile, Chaulagain (2015) proposed a connection between one’s
financial awareness, knowledge, and abilities to their financial and
behavioural attitudes and actions. While the likelihood of its presence was
unknown (Chartrand, 2005), it was established that social environment,
culture, values, and interactions have an impact on pupils’ financial
behaviour. Huston (2010) and Atkinson and Messy (2012) refuted an
assertion that financial competence and behaviour are related. According
to them, financial literacy encompasses not only financial information and
skills but also the capacity to put them to use, cultivate the proper mindset,
and act in a way that is consistent with them.

Past studies also suggest that having a vast knowledge of English
languages and computers can affect students’ financial literacy
(Agarwalla et al., 2015; Lazaro & Medalla, 2004). Remund (2010)
reported a link between having the knowledge and awareness of financial
concepts (income, financial planning, budgeting, saving, and investing)
with proficient financial abilities. Later, Atkinson and Messy (2012),
Ibrahim et al., (2010), and Ali et al. (2015) propounded similar assertions
that financial awareness and knowledge relate heavily to individuals’
financial skills on top of their attitudes and behaviours.

Although there is a hazy consensus regarding the relationship between
knowledge, attitude, and behaviour, the number of claims that rejected
this association is modest. Therefore, it is essential to examine all three
characteristics inside a single radius. For instance, Setiawati et al. (2018)
argued that the study of IFL should include knowledge, Islamic financial
attitudes, and Islamic financial behaviour into one character rather than
being constrained by only one of the traits.

Financial literacy scores have also been linked to location, gender, and
age. According to Agarwalla et al. (2015), men were found to be more
literate when given the chance to manage the ongoing household finances.
This is in contrast to Sabri et al. (2012) and Lee (2015) who reported that
women were more literate when given the chance to pursue their
education and establish their financial duties and expectations. However,
the studies described above have linked gender to educational
opportunities. It might be possible that educated individuals can be more
financially knowledgeable, regardless of their gender.



Another assertion was offered by Mainelli (2009) who claimed that
residents of areas near the financial centres benefited from greater
financial literacy, exposure, and chances to participate in financial
markets. The author equated having financial literacy with a specific
region rather than gender. Although the location was justified, it was done
in a manner comparable to the aforementioned studies by citing the
possibility of obtaining financial education and expertise.

A number of research have linked individual economic motivations with
financial literacy scores in a different aspect. Studies by Newman (2016),
Hidajat and Hamdani (2017), and Shinkafi et al. (2020) stated that having
financial infrastructure and resources will allow people to become
financially included and provide them with the information and tools
necessary to achieve proper financial education. Additionally, Utomo et
al. (2021) established a link between the ability to access economic
incentives and the utilitarian’s assessment of financial products. This
includes the cost of financial instruments, technology, inadequate service,
and the degree to which the goods are halal.

The studies discussed above thus support our hypothesis that financial
knowledge, attitude, and education are the key drivers to achieving IFL.
Based on the various study durations, a growth curve analysis of the
previous studies and the IFL key determinants was conducted to further
analyse the findings. The results are summarised in Table 3.1. The
analysis of the several classes reflects the key literacy level for a different
set of years and categories.

The results show that knowledge, attitudes, and education are the key
determinants of Islamic financial literacy among OIC countries, with
55.10% of studies focusing on these factors. The largest number of studies
took place between 2013 and 2022 (n = 12, 24.49%) while 14 studies
(28.57%) were conducted between 2003 and 2012.

In comparison, socio-demographic factors were found to be less
frequently investigated and only comprised 14.29% from the total number
of studies. The largest number of studies (n = 5) took place between 2013
and 2022, with a percentage of 10.21%. Between 2003 and 2012, there
were 2 studies (4.08%) that focused on sociodemographic factors as the
determinants of IFL.



Table 3.1: Summary of Categorical Key Analysis of Islamic Financial
Literacy Performance

Number Percentage of Studies
IFL Key Determinants Duration Of. (%)
Studies  Independent Total
(n) Percentage
Knowledge, Attitudes, 2013-2022 12 24.49
and Education 2003-2012 14 28.57 55.10
1993-2002 1 2.04
Socio-Demographic 2013-2022 5 10.21
Factors 2003-2012 2 4.08 14.29
1993-2002 0 0.00
Economic Incentives 2013-2022 8 16.33
2003-2012 4 8.16 26.53
1993-2002 1 2.04
Role of Religion 2013-2022 2 4.08
2003-2012 0 0.00 4.08
1993-2002 0 0.00

Economic incentives were also investigated as the determinants of IFL (n
=13, 26.53%). The majority of these studies took place between 2013 and
2022 (n = 8, 16.33%) followed by those that were conducted between
2003 and 2012 (n = 4, 8.16%).

Meanwhile, the role of religion as a determinant of IFL was the least
studied, with only 4.08% of studies (n = 2) focusing on this factor. These
studies took place between 2013 and 2022 while no studies on the role of
religion as a determinant of IFL were found between 2003 and 2012 or
1993 and 2002.

It is worth noting that the number of studies focusing on different
determinants of IFL has increased over time, particularly between 2013
and 2022. This suggests a growing interest in understanding the factors
that influence IFL among OIC countries. However, given the limited
number of studies focusing on the role of religion as a determinant of IFL,
further research in this area may be beneficial to better understand the
influence of religious beliefs on IFL.

Our results suggest that knowledge, attitudes, and education are the most
important determinants of IFL, followed by economic incentives and



socio-demographic factors. The majority of recent studies (from 2013 to
2022) indicated that knowledge, attitudes, and education were the primary
factors contributing to IFL. Unlike other factors, the determinants remain
important and prominent after 20 years. The major claim made by
previous studies is supported by Figure 3.2; however, it does not offer a
clear explanation on how other IFL factors relate to the knowledge,
attitudes, and education determinants. The role of religion as a
determinant of IFL remains under-studied and requires further
investigation.

Figure 3.2: Categorical IFL Analysis
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Additionally, we used VOSviewer to explore the connections between the
keywords available across all articles. It involved analysing the co-
occurrence of keywords in the literature related to Islamic finance,
identifying the most frequently used keywords, and the relationships
between them. Specifically, we looked at the interconnection between
Islamic  social business, poverty, social inequality, social



entrepreneurship, and social business. The software automatically
detected the keywords based on the input data in order to establish a
relationship between these keywords and our research.

The analysis results in Figure 3.3 showed that there was a high level of
interconnectedness between the keywords of Islamic social business,
poverty, social inequality, social entrepreneurship, and social business,
suggesting that these concepts are closely related in the literature. Such
findings are particularly relevant for policymakers, educators, and
financial institutions who are interested in promoting financial literacy
among OIC countries. By highlighting the interconnection between
Islamic  social business, poverty, social inequality, social
entrepreneurship, and social business, this paper posits the need for these
areas to be addressed holistically for effective and better promotion of
financial literacy, particularly across OIC countries. Rather than treating
these issues in isolation, policymakers should consider how they are
interconnected and develop interventions that target them collectively.

Figure 3.3: Keywords Co-occurrence Analysis of Literature
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4. Conclusion

This study employed the PRISMA protocol by Liberati et al. (2009) to
analyse the consistency and heterogeneity of findings across existing
studies regarding the determinants that drive Islamic financial literacy,
particularly among OIC countries. The results highlight several factors
influencing the level of IFL knowledge and understanding, which include
socio-demographic background, knowledge, attitudes and education,
economic support, and religious commitment.

The findings suggest that knowledge, attitudes, and education are the most
important factors influencing students' understanding of Islamic finance,
with a total of 55.10% of studies focusing on these factors. Socio-
demographic factors and economic incentives were also found to be
important determinants of IFL, with 26.53% and 14.29% of studies
focusing on these factors, respectively. The role of religion as a
determinant of IFL was the least studied, with only 4.08% of studies
focusing on this factor.

It is clear from this analysis that more needs to be done to ensure that OIC
countries have an adequate level of Islamic financial knowledge,
attitudes, and education to make informed decisions about their finances.
Additionally, further research should also focus on exploring other
potential predictors that may affect levels of Islamic financial literacy
amongst OIC countries. The results of this study provide valuable insights
on ways to improve the current state of IFL in OIC countries. By targeting
specific groups or areas for intervention, policymakers and educators can
work to increase the level of IFL among OIC countries, which can
ultimately lead to a more informed and financially responsible population.

However, this study is limited by the number of studies that focused on
examining IFL among OIC countries. This indicates the critical need for
experimental studies in the future that could add to our understanding of
the factors influencing IFL among OIC countries and guide the designing
of efficient interventions to raise IFL levels in this context. Given the
limited number of studies focusing on the role of religion as a determinant
of IFL, further research in this area is necessary to better understand the
influence of religious beliefs on IFL. In conclusion, the results of this
study highlight the importance of improving IFL among OIC countries



and the need for further research in this area, particularly regarding the
role of religion as a determinant of IFL.
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